
Who are We? 

 

The Center for 

Entrepreneurship, located 

in Rockwell Hall, serves the 

students of CSU interested 

in entrepreneurship.  Our 

goal is to provide 

opportunities for students to 

connect with entrepreneurs 

through various programs 

and events. 
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A pril snow could not 
deter teams from 
throughout the country 
from competing in the 
2009 Venture Adventure 
Undergraduate Business Plan 
Competition at Colorado State 
University.  Out of 16 teams, only 
Yale University was unable to 
participate.   
 
The morning of the competition,  
Brigham Young University-
Idahoôs team was snowbound in 
Laramie, WY.  Desperate to 
participate, they went to the 
University of Wyomingôs campus 
and were able to deliver their 
presentation into one of Rockwell 
Hallôs smart classrooms via a 
video conference.  The College 
of Businessôs technology staff 
took on this last minute 
challenge and it all came off 
without a hitch, making this the 
first ever video conference 
presentation at Venture 
Adventure. 
 
Another first for Venture 
Adventure this year was the 
Green Social and Sustainable 
Elevator pitch, sponsored by 
New Belgium.  Eight teams 
competed by giving a 90 second 
pitch about how their business 

plans are socially responsible 
and sustainable.  The $500 prize 
winner was Brown University 
with their concept nuLabel, a 
liner-less label printing system.   
 
After two days of tough 
competition, University of 
Wisconsin-Madison (pictured 
above) took home the $5,000 
First Place Prize for their 
business plan SolarCycle, which 
recycles plastic shopping bags 
and metalized packaging film 
into a reflective material that is 
used in solar cookers and 
pasteurizers in developing 
countries. University of 
Arkansas, Johns Hopkins 
University, Brown University and 
Colorado State University 
rounded out the finalists (see 
insert on page 3). 
 
This yearôs judges were as 
strong as ever. Coming from a 
variety of industries and 
backgrounds, a total of 21 
professionals from Northern 
Colorado judged the 
presentations. Venture 
Adventure has a reputation for 

having judges that provide 
quality feedback to the teams 
and this year was no exception.  
 
The judges were equally 
impressed with the teams. ñIt 
was a very humbling experience! 
These students and their 
creative ideas were absolutely 
amazing. I expected that their 
business plans would be well 
written, but never did I expect 
that they would be able to 
articulate them so well in such a 
short period of time.ò stated 
Doug McNeese, President and 
CEO of Scuba Schools 
International.   
 
William Cobb, founder of 
Targeted Tactics, shared the 
following sentiments: ñI sincerely 
believe that this is one of the 
better events of this kind being 
offered throughout the country. 
The quality of students who 
participated, and the creativity 
they exhibited was outstanding. 
The future of our economy is 
definitely in good hands!ò 

 
Special Thanks to 

our Venture 
Adventure Judges:  

 
Maureen Boyt 

Mitch Burroughs 
Sue Carroll 
Bill Cobb 

Larry Dolgin 
Judy Dorsey 
Mark Forsyth 
Patrick Gill 
Joe Grim 

Prue Kaley 
Doug McNeese 

Dan Mills 
Peter Olins 
Rex OôNeil 
Chris Otto 

Rich Bartels 
Lindsey Sielaff 
Robin Steele 
Peter Way 

Jaime Whitlock 
Dan Williams 

Thank you again to our Venture Adventure sponsors:  

2009 Venture Adventure  
9th Annual Undergraduate Business Plan Competition 

Colorado State University 

College of Business 

315 Rockwell Hall 

Fort Collins, CO 80523-1275 

970-491-6876 

ecenter@colostate.edu 



Dr. Tom Dean 
Associate Professor, Sustainable Entrepreneurship 

Every issue of iDEA features a 

current student venture.  Junior 

Nick Tart shares insights about 

his business JuniorBiz. 

 

J uniorBizôs mission is to 
teach and help young people 

turn their freelance work into 

legitimate businesses. 

According to a study done by 

the Monthly Labor Review, 

43% of teens perform a 

freelance job by the age of 14. 

Yet basic business and 

entrepreneurship is generally 

not taught until high school. 

JuniorBiz.com will be a place 

where young people can go to 

start, organize and build their 

very own businesses. 

 

This website will have step-by-

step guides explaining 

everything that is needed for 

JuniorBizzers to start and run a 

successful business.  

If the content of JuniorBiz.com 

does not answer all of their 

questions, there will be a 

community forum where 

fellow young entrepreneurs 

can exchange ideas. Also, 

JuniorBiz.com will offer 

JuniorBizzers multiple tools 

to organize their businesses, 

including a customer 

information database, an 

interactive schedule and a 

comprehensive bookkeeping 

program. In addition, 

JuniorBiz.com will have various 

templates that JuniorBizzers 

can print-out and use to 

advertise, promote and build 

their businesses. Finally, each 

JuniorBizzer will be able to 

create their own webpage 

profile where their customers 

can find more information about 

their JuniorBiz. 

 

Presently, JuniorBiz.com is a 

content-based website where 

young people can read 

interesting, business-related 

articles and be updated on the 

status of JuniorBiz as a 

growing, entrepreneurial 

venture. By April 10th, 2009 

JuniorBiz.com will be selling 

the Official JuniorBiz Lawn 

Mowing Guide.  

 

Visit JuniorBiz.com ï Young 

people, grownup business! 

For any reason, please 

contact Nick Tart, 

wntart@juniorbiz.com. I love 

talking to passionate 

entrepreneurs! 

 

JuniorBiz was picked as one 

of the top 16 plans for Venture 

Adventure.  Read about 

Nickôs competition experience 

at http://www.juniorbiz.com/

juniorbiz-journey. 

Faculty Focus  

 

Bowling Green State 
University 
Chemwise is collecting, 
selling and recycling new and 
used laboratory chemicals 
and supplies commonly 
found in laboratories across 
the United States. 
 
 

Colorado State 
University  
The JuniorBizõs mission is to 
teach and help young people 
turn their freelance work 
into legitimate businesses. 
 
 

Ball State University  
GetLost is an all-inclusive 
adventure travel agency that 
specializes in situational 
simulations in exotic 
locations with a strong focus 
on social and environmental 
sustainability. 
 
 

Syracuse University 
Food2Joules is a sustainable 
nonprofit organization that 
strives to reduce carbon 
emissions and the 
dependence on landfills 
through the conversion of 
food waste to usable energy 
and by-products. 
 
 

Brigham Young 
University - Idaho 
Switch, LLC is an electric bike 
retailer right here in Fort 
Collins that wants to help 
you escape from 
unpredictable gas prices, 
heavy carbon footprints, 
chaotic parking lots and 
embarrassing underarm 
sweat stains. 

Venture Adventure 
Competitors  
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Dr. Tom Dean explains the purpose 

and content of his article Toward a 

Theory of Sustainable 

Entrepreneurship: Reducing 

Environmental Degradation through 

Entrepreneurial Action. 

 

I n this article I explore 

economic research that 

illustrates how inefficient 

markets can lead to 

environmental degradation 

and present my ideas 

regarding how 

entrepreneurial activity can 

exploit market inefficiencies 

to resolve environmental 

problems. As a global society 

we are more aware of the 

negative affects of pollution, 

oil dependence, and climate 

change than ever. Tied to 

each of these massive 

environmental challenges 

are opportunities for 

entrepreneurs to capitalize 

on innovative business 

solutions that benefit the 

environment, create jobs, 

and generate wealth. My 

work fuses past research in 

the fields of economics and 

business and identifies how 

entrepreneurship can play a 

major role in addressing the 

environmental challenges 

that we face today. In this 

article I concentrate on the 

concept of sustainable 

venturing- a conception that 

that shows that profitability 

can be achieved by those 

that recognize market 

failures and adapt business 

models to seize opportunities 

that would otherwise go 

unrealized. I present 

examples from the energy 

and clean technology 

industries to build on these 

ideas. As a professor who is 

extremely interested in the 

practical application of 

scholarly research, I intend 

that my work is useful for 

both academic and business 

audiences alike. I continue to 

use my research to further 

the study of entrepreneurship 

and explore the implication 

that sustainable venturing 

can have on our natural 

environment. 

 
Dean, T. J. & McMullen, J.  2007.  

Toward a Theory of Sustainable 

Entrepreneurship: Reducing 

Environmental Degradation through 

Entrepreneurial Action.  Journal of 

Business Venturing.  22(1): 50-76. 

Student Spotlight  

University of Illinois  
Urban Enviroscapes is a full 
service provider of innovative 
modular green roofing 
solutions that can apply to 
many markets, from energy 
saving applications to 
agriculture! 
 
 
 

Air Force Academy 
SkinZies are vinyl based ski 
and snowboard covers, which 
are personally designed by the 
consumer in a fun, easy, and 
creative way. 
 
 

Boston University 
OranjeWay is developing a 
proprietary filtration 
technology that is capable of 
trapping tar, carbon monoxide 
and all other cancerous 
substances found in cigarette 
smoke, while not 
compromising the flavor or 
feeling of smoking a cigarette. 
 
 

College of Charleston 
Charleston Fish and Chip is a 
semi-private fishing and 
golfing facility that hopes to 
inspire its customers to 
advance their fishing and golf 
skills. 
 
 

Oklahoma State 
University 
Luxom.com is a centralized 
business multiple listing 
network (BMLN) for the 
business merger and 
acquisition (M&A) industry. 
 
 

2009 Venture Adventure Winners  
$5,000 First Place  - SolarCycle from University of Wisconsin - SolarCycle has developed a revolutionary reflective material made 
from recycled shopping bags and metalized packaging film to replace expensive reflectors in solar cookers and pasteurizers for use in 
the developing world.  
  
$2,500 Second Place  - Elevate Medical from University of Arkansas - the LiftAssist, is a product intended to alleviate the pain and 
risks associated with patient transfers between wheelchair and bed. 
  
$1,250 Third Place  - Hydrangle Systems from Johns Hopkins University - Hydrangle Systems has developed a proprietary 
device to reduce the impotence risk of the cryoablation treatment for prostate cancer. 
  
$1,000 Fourth Place - nuLabel from Brown University - Printing Solutions is developing a cost-effective liner-free label printing 
system to meet companies' demands for cost savings, waste reduction, and low end-user effort. 
  
$1,000 Fifth Place  ïFrontline Tools from Colorado State University - Frontline Tools and Equipment designs specialty tools and 
equipment for wildland firefighters, starting with a multi-tool for chainsaws. 

Venture Adventure 
Competitors  

mailto:wntart@juniorbiz.com

